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Before We Get Started

§ Today’s presentation and recording will be 
provided via email after the webcast

§ Please submit questions via the chat function 
on the left-hand side of your screen
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Agenda
1. Background

§ Who We Are
§ Setting the Stage: Our Data and Why it Matters

2. Insights
§ Detection & Monitoring With Transparency 
§ Evolution of Written Standards
§ Diversity at the Highest Levels

3. Getting Involved
§ Insights Report Series Schedule
§ World’s Most Ethical Companies 2020
§ Introducing the Ethics & Compliance Program Index
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Who We Are

Erica Salmon Byrne
Executive Vice President

Greta Baranowski
Senior Writer and Editor

Douglas Allen
Managing Director, Data & Services
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Inspire 
Advancement

Recognize 
Excellence

Ethisphere: Advancing Business Integrity 
for Competitive Advantage
The Ethisphere Institute is the global leader in defining and advancing the standards of ethical 
business practices that fuel corporate character, marketplace trust and business success.

Measure Against 
Standards

• Ethics and 
Compliance

• Corporate Ethical 
Culture

• Anti-Corruption in 
the Value Chain

• Cybersecurity

• Trade Secret & 
IP Protection
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Setting the Stage: Our Data and Why it Matters

Honorees by Ownership Structure

Honorees by Annual Revenues (USD)

Honorees by Workforce Size

Honorees by Top Sectors Honorees by HQ Location

128 companies were designated as World’s Most Ethical Companies in 2019. 
These companies represent 51 industries across 20 countries.
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Setting the Stage: Our Data and Why it Matters

2019 ETHX

LARGE CAP INDEX

Performance of the listed 2019 Honorees as compared to the
Large Cap Index from February 2016 to February 2019

THREE-YEAR ETHICS PREMIUM: 10.5%

February
2016

February
2019
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Detection & Monitoring 
with Transparency
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Establishing Trust Through Transparent Reporting 

89%
95%

2016 2017 2018 2019

Honorees are in near universal agreement that 
sharing reporting and investigations data outside 
of board meetings is a best practice

Honorees communicating the number, types, and 
outcomes of reported concerns and investigations



10

Establishing Trust Through Transparent Reporting 

89%
95%

14%

35%

11%

32%

2016 2017 2018 2019

Honorees communicating the number, types, and 
outcomes of reported concerns and investigations

Honorees are in near universal agreement that 
sharing reporting and investigations data outside 
of board meetings is a best practice

The rate of honorees sharing this information with 
all employees has increased 2.5x
And those communicating about reporting and 
investigations publicly has jumped nearly 3x
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Establishing Trust Through Transparent Reporting 

https://www.colgatepalmolive.com/content/dam/cp-sites/corporate/corporate/en_us/corp/locale-
assets/pdf/Colgate_CorporateSocialResponsibility_SustainabilityReport_2017.pdf
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Establishing Trust Through Transparent Reporting 

https://www.us.jll.com/content/dam/jll-com/images/company-information/2017-Ethics-Everywhere-Annual-Report.pdf
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Transparency Up and Down the Organization
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Communication Through Real-World Stories

Honorees that use examples of real-world ethical or 
compliance dilemmas or issues in E&C communications

93%
98%

2015 2016 2017 2018 2019

The use of real-world 
dilemmas in E&C 
communications is ubiquitous 
among honorees
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Communication Through Real-World Stories

Honorees that use examples of real-world ethical or 
compliance dilemmas or issues in E&C communications

91% 91%
93%

98%

2015 2016 2017 2018 2019

Use examples from our own company Use examples from outside our company

The use of real-world 
dilemmas in E&C 
communications is ubiquitous 
among honorees

Honorees are split evenly 
between using internal and 
external examples
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Infrastructure to Support an Ethical Culture
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The Evolution of Written 
Standards
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Leveraging Technology to Enhance Reach, Engagement

Codes are including interactive elements 
to engage readers

Some Codes also include videos to 
provide more guidance about risk areas
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Beyond a Letter to Set the Tone from the Top

Leading Codes are including videos 
messages from executives

Tone from the top messaging is also 
appearing throughout the Code
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Thin Is In: Codes Increasingly Put on a Diet

Codes are becoming shorter and more 
streamlined

To compensate, leading companies are 
including more guidance in policies
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Opportunities Remain to Bolster Policies

Policies generally have a high 
reading level and lack real-
world examples

Structure is not always 
consistent

Leading policies are utilizing 
technology, such as roll-over 
definitions
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Wide Variation of Policy Quality Among Risk Areas
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Leading Diversity and 
On-Boarding Governance 
Practices
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Diversity at the Highest Levels
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Diversity at the Highest Levels



26

Increasing Directors’ Familiarity with Business Operations
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Ways to Access the Data
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Ways to Access the EQ Data Set

For more information, contact Jonathan Whitacre at 
+1 (615) 210-2876 or jonathan.whitacre@ethisphere.com
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Thank you.
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Who We Are 

MEASURE AGAINST 
STANDARDS

Our corporate ethics standards, 
vetted by leading experts and used 

for 10 years, provide an 
independent, objective 

measurement tool critical to drive 
business decisions and stakeholder 

interaction.

RECOGNIZE
EXCELLENCE

We recognize programs and 
companies who’ve proven that their 

programs and practices are 
extraordinary and provide 

mechanisms to help communicate 
those recognitions. 

INSPIRE
ADVANCEMENT

Ethisphere’s global summits, 
roundtables, and publications 

capture the leading voices in the 
field. And our corporate 

membership group provides 
unparalleled networking 

opportunities.

Ethisphere is the Global Leader in Advancing 
the Standards of Ethical Business Practices


